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Description

Researchers at Cornell University will conduct a pilot project and  research study in three distinct areas of New York State. The three main objectives are :

· to collect information about the quality of child care providers for children under five in these regions using well established rating systems.

· to communicate the quality ratings of each provider to parents by developing and disseminating a “Child Care Quality Consumer Report”.

· to evaluate the impact of the program on choices made by parents and on the structure of the child care market in terms of quality, cost, and availability of child care.

We will develop a “Child Care Consumer Report” that will be based on  a comprehensive rating of licensed child care options using an objective and scientifically validated rating system developed by child care experts. Because this will be a voluntary system, procedures will be implemented that offer incentive and support to providers who participate.   The ‘consumer report’ will include information about price and other distinctive features of specific providers and will rate quality on several dimensions including child-caregiver interactions, education and training of providers, and other site credentials.  

 This report will be publicized and marketed widely throughout the pilot counties over the period of the project.  It will be available for use by parents in obtaining more complete information about the availability, cost, and quality of the child care choices open to them.  Providing this information to parents may also be an incentive for local child care centers and family day care providers to increase the quality of their care and obtain the credentials and training that signal higher quality care. 

The impact of the system will be measured in two ways:

- through conducting a pre and post intervention survey of parents in pilot counties to determine changes in parental  child care search and decision making.

- through measurements of changes in the child care market in both pilot and control counties.  Measures will be of:

- degree of voluntary participation in the rating system  

- supply of child care

- prices charged for various types of child care

- perceived parental demand for quality

Major Research Questions

· What happens in the child care market after readily available quality information about child care options in selected geographic areas is distributed to parents?*

· What happens to parent decision making practices after readily available quality information about child care options in selected geographic areas is distributed to parents?*

· What methods do parents use for obtaining information about the availability and quality of child care options?

· How many alternative types of child care arrangements do parents consider before selection of a child care option?

· How many different providers of a specific type do parents consider before selection of a child care option?

· How important is the quality of care as a parental criteria for selection of child care options?

· What aspects of quality do parents regard as most important?

· Do licensed facilities opt for the quality rating program?

· Do non-formal providers elect to become licensed and rated?

Research and Evaluation Design

This project involves an evaluation of the impact of providing this type of consumer information on parents’ choices, providers’ choices (quality and price), and the structure of the child care market (turnover rates, average quality, average price).  The evaluation will involve collecting data about market characteristics and parents’ choices the year before we produce and distribute our child care consumer report and the year after we distribute this information.  Any difference over time could be due to the provision of the child care quality information.  However, a difference could also be due to some unobserved factor that occurred at the same time.  Therefore, during the same two time periods we will also collect similar information about parents’ choices and child care market characteristics from a control county where parents did not receive a child care consumer report.  The control counties will be chosen to have  similar urban-rural composition, age structure, and SES level. If yi(t) is a particular outcome of interest (e.g., average cost of child care) in time t for county i, the effect of our consumer information program on that outcome can then be measured as [ye(t+1) - ye(t)] - [yc(t+1) - yc(t)], where e represents the experimental county and c represents the control county.  This method of measuring the impact of an intervention is sometimes referred to as the “difference in differences” method.
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